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Trade journal

Title portrait

Title:
ATZelektronik

Brief description:

The trade journal ATZelektronik offers developers and decision-makers in the automotive
and supplier industry high-quality, well-founded information covering the entire spectrum
of passenger car and commercial vehicle electronics. With its unique focus and mix of
exclusive technical articles from the fields of practice and science, ATZelektronik is essential
reading for the industry.

HALBLEITER

Target group: k
Developers and decision-makers in the field of passenger car and Fm%h[_-'..t_t dank
commercial vehicle electronics Elektronik™
Frequency: 8times a year | 6 x Print/E-Magazine + 2 x E-Magazine — :

— FortsBhritt dank
Year of publication: 21" volume 2026 "l Elektronik

Subscription price:
Yearly subscription

Germany €477 (incl. V.AT. + p&p))
Foreign countries €459.81 excl. V.AT. / incl. p&p)
Single issue €71.95 (incl. V.AT. + p&p)

Publishing company:

Springer Vieweg | Springer Fachmedien Wiesbaden GmbH
Abraham-Lincoln-Str. 46 | 65189 Wiesbaden, Germany

phone +49(0)611/7878-0 | www.springerfachmedien-wiesbaden.de

Publisher: Prof. Dr.-Ing. Uwe Dieter Grebe, Dr. Johannes Liebl ——
Advertising: Rouwen Bastian (Sales Management) — =

Editor: o — =
Robert Unseld (Deputy Editor-in-chief) o T o s ——

phone +49(0)611/7878-257 | robert.unseld@springernature.com m t' I_'
Dr. Alexander Heintzel (Editor-in-Chief) i - T

P ]

phone +49(0)611/7878-342 | alexander.heintzel@springernature.com . ATE  WTE -~
Scope analysis: 2024 = 8 issues P.sz b ama  FRY —— E
Total volume 576 pages = 100.0% Ty . .E.-p S :Mw ;‘ -
Editorial part 500 pages= 88.8% : BN Ay oo
Advertisment part 76 pages = 13.2% . —

Supplements

Content analysis of the editorial section: on request =
Magazine size: 210 mm width x 279 mm heights mﬂ"r
Bleed format: 175 mm width x 240 mm heights S .
Printing and binding methods: Offset, adhesive binding

pd ) B S

 mE#

Kristin Hamre
Account Manager
phone 218.280.5865

kristin@lhmandco.com
RED LAKE FALLS, MN | LHMandCo.com

Jill Thibert
Head of Sales
phone 218.280.2821

jill@lhmandco.com
RED LAKE FALLS, MN | LHMandCo.com

Springer Fachmedien Wiesbaden GmbH
Abraham-Lincoln-StraBe 46 | 65189 Wiesbaden, Germany | phone +49(0)611/7878-555 @ Springer Fachmedien
anzeigen-wiesbaden@springernature.com | www.springerfachmedien-wiesbaden.de -



: Trade journal
ATZ e | e kt rO n I k SchedJuIe :.rj\d topics

Issue Trade fairs, events, congresses Main topic Key topics
AD|CD|PD!

1/2 Jan./Feb. CES Jan 06-09 Automated driving Sensors New R&D processes
PRINT Mobile World Mar 02-05 (Scontrol, safety, functionality, (data fusion, physical principles, (agile software
AD  Jan 22,2026 b edded World | N . Vot 10.12 actuators, SAE Level 3+, systems) developme:nt,
D Jan28, 2026 embedded World | Nuremberg ar 10-12° ecosystems) deep learning, Al)
PD  Feb 20,2026 ATZlive Automatisiertes Fahren |

Frankfurt Mar 18-19

EMV | Cologne Mar 24-26
3/4 March/April Hannover Messe Apr 2024 Embedded Systems
DIGITAL (computer architectures, microcontrollers, GPUs, software, big data, IT)
AD  Mar 05,2026
CD Mar11,2026
PD  Apr02,2026
5 May ATZ live Elektrische Antriebe V2X | Communication Measurement | Testing High-voltage and
PRINT und Energiesysteme May 1920 (communication standards (Test environment, test bench, 48-volt systems
AD  Mar31,2026 Power2drive May 2325 and protocols, OTA, bus systems mobile me:.:lsurlng‘dewces, test (vehlc.Ie electrical system,

and components) benches, diagnostics) charging technology, com-
CD  Apr08,2026 ts & systems)
PD  May 04, 2026 ponents & systems
BranchenIndex
Automotive Electronics
6 June Battery Show Jun 09-11 Power electronics Functional safety Software-defined vehicle
PRINT Sensor+Test | Nuremberg Jun 09 -11 (power modules, inverters, design principles, ISO-compliant (0S, d.e5|gn c.oncepts, tools,
DC/DC converters, measurement  development, tools, concepts) security architecture)

AD  Apr30,2026 PCIM | Nuremberg Jun 09-11  technology for power
CD May 07,2026 licati
PD  Jun 03,2026 Testing Expo | Stuttgart Jun 2325 PP ications)

ATZlive chassis.tech plus Jun 23-24 including ATZextra

E-mobility
7/8 July/August Simulation | Testing
DIGITAL (digital twin, simulation tools, model-based design/loop, test bench)
AD  Jun 26,2026
CD  Jul 02,2026 including ATZextra
PD Jul 24, 2026 On-board power supply | E/E (connectors, cables, wires)
9/10 Sept./Oct.  ELIV|Bonn Oct 14-15 Electrification HMI Connectivity
PRINT IZB | Wolfsburg Oct 27-29 (batteries, fugl cells, §upercapaC|- (|nfojca|nn1ent, feed.bac.k, . (communication standard-
AD  Aug 07,2026 tors, system integration,BMS, haptics,driver monitoring, displays) sand protocols, 5G/6G,
D Aug 13,2026 concepts) bu: S);s.tems a:d)compon-
PD  Sep 04, 2026 ents, diagnostics
11 November electronica | Munich Nov 10-13 Semiconductors Security Lighting
PRINT (ASICs, memory ICs, FPGAs/PLDs,  (security, cybersecurity, HSM, (development, control
AD  Oct05,2026 rgsi;rocontrollers, microprocessors, hypervisor, IT) units, LED, HMI, :ighting
D Oct09,2026 s) concepts, optoelectronics)
PD  Nov 02,2026 BranchenIndex
Automotive Electronics

12 December CES | Las Vegas Jan 2027 SDV | Artificial Intelligence E/E architectures Power electronics
PRINT (neural networks, self-learning (electromechanics, cables, (components, inverters,
AD  Nov 06, 2026 systems, big data) Ft)tnnfectors, relays,t netvlz'orklng, AC/DC | DC/DC converters)
D Nov 12,2026 interfaces, new networking

structures, zone controllers)

PD  Dec 04, 2026

including ATZextra

Testbenches and Simulation

1/2 Jan./Feb. Mobile World | Barcelona, Spain 2027 Automated driving Sensors New R&D processes

PRINT EMV | Cologne 2027 (control, safety, functionality, (actuat.ors, sensor fusion, V{deo, (agile software dgvelop—
actuators, SAE Level 3+, radar, lidar, MEMS, magnetic field, ment, deep learning)

AD  Jan 21,2027 X to. di tics)

D Jan27 2027 ecosystems) opto, diagnostics

PD  Feb 19,2027

! AD = Advertising deadline | CD = Copy deadline | PD = Publication date
The editorial team reserves the right to make changes. Further current special issues and special topics will be announced in good time.
Regular sections: Development, Interviews, Research, Conference reports, Product announcements, Company announcements.



Trade journal

Schedule and topics

Contributions on the following detailed topics may appear for the focal points

Energy Simulation & Vehicle Infotainment Safety & Security HMI Components Software | Automated
management Testing | electrical (Human Machine Hardware driving
Measuring system Interface) development
Hybrid, Diagnostics Bus systems  Data transmission Driver assistance  Human-machine Push button Processes Data volume,
electric vehicles (Most, Flexray, systems interface processing and
Testing and CAN, IEEE 1394) Operating systems Cables Methods transportation,
Power supply measuring for Data transmission Operating systems -security
development Wlan Telematics Printed circuit tools
High-voltage SiL systems switches boards Driver assistance
technology Mobile Bluetooth navigation simulation systems
. measurement Development buttons Instrumentation
Conventional technology Ethernet displays tools Model-based
vehicle electrical Screens | Connection design
Test benches Cables | Graphics control- Image processing Displays | technology
system energy Connectors lers Touchscreens Diagnostics
management HiL | SiL test Sensors (radar, Connectors
Data transmission Embedded optical, lidar) Haptic systems Validation
System .
araR T o EMC systems . Semiconductors .
Power cameras Head-up displays Embedded Design
Bover Simulation tools transmission Bus systems Relays
el W . optoelectronics Language HiL | SiL | MiL
Lighting Apix Development
Energy storage technology o navigation Instrumentation tools
(accumulators, Firewire )
capacitors, starter GPS-based Switches
batteries) systems
Small motors
Microcontroller Processes |
Methods
Functional safety
1SO 26262
Trade journal

Special ATZextra

Use the high-circulation special publications from ATZ, MTZ and
ATZelektronik for your company / product presentation

Issue
AD|CD|PD!

ATZextra Electromobility
May

AD April 10, 2026
cD April 16, 2026
PD May 13, 2026

ATZextra Wiring System | E/E
July

AD June 26, 2026
[@)) July 02, 2026
PD July 24, 2026

ATZextra Test benches and
simulation
November

AD
[@)]
PD

October 30, 2026
November 05, 2026
November 27, 2026

Trade fairs

ATZ live Electric Powertrains and
Energy Systems | Frankfurt am Main

Battery Show | Stuttgart

Sensor + Test / PCIM | Nuremberg
Automotive Testing Expo | Stuttgart
VDI Dritev | Baden-Baden
Stuttgarter Symposium | Stuttgart
IAA Transportation | Hanover
Aachen Colloquium| Aachen

IZB | Wolfsburg

ATZlive Heavy-Duty Engines |
Salzburg, Austria

electronica | Munich

CTI Symposium | Berlin

! AD = Advertising date | CD= Copy deadline | PD = Publishing date
This overview of the planned topics for 2026 is intended to assist you with your preliminary planning. The editorial team reserves the right to make changes.

May 19-20

June 09-11

June 09-11

June 23-25

June 30 - July 01
July 08 -09
September 15-20
October 05-07
October 27-29

November, 24-25
November 10-13

December

Content | Focus

Charging Technology and Infrastructure, Power Generation and Storage,
Vehicle Concepts, Batteries, Fuel Cell, Electric Drive Systems

Connectors, Cables, Wires, Control Units,
Actuators, Sensors, Display Elements,

Bus Systems, Energy Storage,

48V On-Board Power System, High-Voltage
On-Board Power System, Data/Energy
Transmission, Lighting Technology

Test Bench Technology, Testing and Measurement
for Electromobility, Hydrogen and Fuel Cell,
Alternative Fuels, Emissions, Mobile Measurement
Technology, Simulation Tools, Thermal Management, Climate Control,
NVH (Noise, Vibration, Harshness), Engines, Transmissions, Chassis, Steering,
Wheels/Tires, Brakes, Powertrain Components, Components, Use of Al

Present your current products and services to our readers in a targeted way, without any wasted coverage.



Fachzeitschrift

Preisliste Nr. 21, giiltig ab 01.10.2025

2/1 page 1/1 page 2/3 page portrait | landscape Juniorpage 1/2 page portrait | landscape
1/3 page portrait | landscape 1/4 page portrait | landscape | block 1/8 page portrait | landscape | block
Advertisement Formats® Prices without German print edition + digital world- English-language
embedded links wide edition with embedded links e-magazine ATZelectronics
worldwide
Type area Bleed size b/w 4c” b/w 4c” 4c”
2/1 page 388x240 420279 7,650 10,500 8,600 11,750 -
1/1 page 175 %240 210%279 3,850 6,675 4,300 7,450 1,075
portrait 115% 240 131x279
2/3 page 3,200 5,550 3,575 6,200 -
landscape 175%x156 210x 177
Juniorpage 115% 178 131x 198 2,300 4,000 2,575 4,475 -
portrait 85x240 101 %279
1/2 page 2,000 3,500 2,250 3,900 600
landscape 175%x117 210x 137
portrait 55x240 63 %279
1/3 page 1,550 2,700 1,750 3,025 -
landscape 175%76 210x 86
portrait 40x 240 46 %279
1/4 page landscape 175% 56 210x 63 1,000 1,750 - - -
block 85x117 101 x137
portrait 55%86
1/8 page landscape 175%x 25 - 650 1,400 - - -
block 85%56

* Formats: Width x Height in mm, bleed formats plus 3 mm trim | SO scale

Additional formats available on request
All prices in € plus statutory VAT

Surcharge for additional
advertising eMagazine

Audio- or video integration
Picture gallery

Linked advertisement |
Insertion (e.g. logo, website)

PDF download

Cover image

Cover image on the 1%t cover page

All prices in € plus statutory VAT

File format Price elektronik

mp4 | YouTube video 820

iPg | png | bmp 540 - elektronik

Hyperlink 275

PDF 275
Price
9,900

Linking of your
advertisement in both
eMagazines

in the German ATZelektronik,
as well as in the English
ATZelectronic worldwide



Fachzeitschrift

Preisliste Nr. 21, giiltig ab 01.10.2025

Additional fees:
Placement:

2nd, 3rd and 4th cover pages 4c €549
Binding placement requests €549
Special Placement Surcharge €525
Colours:

Fee for special colours: fee for each additional colour on request
Formats:
Ads over the binding: 10 % of the b/w price
Island position ads: 60 % of the b/w price
Satellite position ads: 10 % of the b/w price
Disounts:

Quantity Scale Length Scale
for 3 ads 3% 3 pages 5%
for 6 ads 5% 6 pages 10 %
for 9 ads 10 % 9 pages 15 %
for 12 ads 15 % 12 pages 20 %

Only one discount scale may be applied. Discounts apply to all additional fees:
colour, placement and bleed fees. Discounts do not apply to special costs or
additional technical costs.

Payment conditions:

Payment within 10 days with 2% discount, net within 30 days after invoice date.
15 % agency commission, agency status must be verified with the commissioning
at the latest and in the form of an excerpt from the German Trade Register
(Handelsregister); valid for Germany: additional VAT applies to all prices listed;
payment due: upon receipt of invoice.

Banking information: Springer Fachmedien Wiesbaden GmbH
Deutsche Bank Berlin | BLZ: 100 700 00 | Account: 069700300
Swift/BIC: DEUTDEBB | IBAN: DE09 1007 0000 0069 7003 00

Special advertising forms:

Job market/business connections on request
Loose / fixed Inserts 2-pages up to 170g €4,279
Loose / fixed Inserts 4-pages up to 170g € 6,466
Delivered untrimmed, trimming on request,
no discount.
Enclosures up to 25g per thousand € 362
Enclosures up to 30g per thousand € 372

Number of inserts & price for heavier inserts on request
Loose inserts, maximum format 203 mm x 272 mm,
no discount.

Advertising material affixed

per thousand up to 25 g €221

Heavier formats (also applies to product samples) on request

Including adhesive costs,
only in conjunction with a 1/1 page advertisement,
no discount.

Trade journal

Technical informations

Journal format:
210mm wide x 279 mm long

Print space:
175mm wide X 240 mm long

Printing and binding methods:
Offset, adhesive binding

File formats:

Please send printable PDF/X4-files in size of your advertisment. Please add 3 mm
at the edges in bleed advertisements. A double-page should be one pdf file. It is
recommended to create double-page spreads

without doubling the gutter. All elements, which should be visible, must have a
minimum distance of 3 mm to the bleed.

Colours:

Ensure that all figures and colors are separated into its CMYK components. Please
define black as pure black without any tone in the three color channels. Dark gray
text should have a maximum tonal value of 84.9%; otherwise please use 100%
black. Please also convert any spot colors into the corresponding CMYK defini-
tions. Color application should not exceed 300 percent. We recommend profile
1SOcoated_v2_300. Images should ideally have a resolution of 300 dpi, and must
have a minimum resolution of 200 dpi.

Proof:
As we print according to Process Standard Offset (PSO), we generally do not
require a proof.

File archiving:
Data is archived for one year, unchanged repetitions are therefore generally
possible. However, no data guarantee is given.

Liability:
The client is responsible for the timely delivery of the advertisement text and
flawless printing material or inserts.

The publisher shall immediately request replacements for printing material that is
recognizably unsuitable or damaged. If the client does not provide perfect artwork,
the publisher shall print the advertisement in the quality permitted by the artwork
provided.

Support:
PDF/X4-Erstellung, Distiller-Joboptions, Pitstop Settings etc.
available via E-Mail: anzeigen@le-tex.de

Contact/Data delivery:
Ad Management | admanagement@springernature.com
Email transfers are limited to 10 MB.



Trade journal

Circulation and distribution analysis

Reminder, archive and record copies: 806

Circulation monitoring Geographical distribution analysis: % Copies

Average number of copies per issue in one year (Jul 01, 2024 - Jun 30, 2025) Percentage of actual circulation
Print run: 4,250 Germany 95.7 3,295
Actual distributed circulation (ADC): 3,444 of which, abroad: 149 Foreign countries 43 149
Copies sold: 210 of which, abroad: 18 Actual distributed 100.0 3,444
Subscription copies: 189 of which, member copies: 10

Coverage in Germany structured according to postcode areas:

Individual sales: 0 current coverage on request
Other sales: 21

Voucher copies: 3,234 &

Circulation monitoring

COMPREHENSIVE B2B REACH

Springer Professional's diverse communication channels enable you to reach relevant specialists and executives in a timely,
reliable and sustainable manner. With the ideal combination of print, e-magazine and online,
we meet a wide variety of information needs and reading habits.

Fulltext articles ATZelektronik Fulltext articles ATZelectronics worldwide

SPRINGER LINK | o01/24-12/24 01/24-12/24

springerprofessional.de
WEBSITE 07/25 | source: VW digital

PIs E Magazine ATZelektonik  E Magazine ATZelectronics worldwide
E MAGAZINE | @ permonth, 07/24-06/25 @ per month, 07/24 - 06/25

Newsletter Automobil + Motoren Newsletter Automotive

NEWSLETTER | oe/2s 06/25

DIGITAL MULT'_ Digital multi li for ATZelektonik Digital multi li for ATZelectroni Idwid
igital multi-user licences for ATZelektoni igital multi-user licences for ATZelectronics worldwide
USER LlCENSES IP activations for companies IP activations for companies



Trade journal

Print special advertising formats

Advertorials are placed in the editorial environment and marked as ‘advertisements’.

The visual design in the look and feel of our trade journal increases the credibility of your advertising
message and attracts the attention of readers. Deliver your finished advertorial as a print-ready

PDF or use our layout service: you provide the text and images, and we design the advertorial for you. 1/] page 1/p page

Contents of the advertorial (one page or half page):

Text | Info box | Contact address and/or URL | Images \

Please refer to our guidelines for detailed information on the scope and visual design.

Advertorial with editorial support as 1/1 or 2/1 page

Interview with 3 to 6 questions on 1 to 2 pages. Includes photo of the interviewee and your company profile with logo:
You specify the topics, and the editorial team formulates appropriate questions. You answer the questions in writing, provide suitable
images, and the editorial team prepares the interview.

Advertorial with editorial support as a 1/1 or 2/1 page

Your company profile on 1 to 2 pages, including highlights of news, e.g. new products, corporate strategy or new corporate structure.

Advertorial with editorial support as a 1/1 or 2/1 page

Editorial article on 1 to 2 pages, including a box with key facts, your company logo and an interview box (3 questions)

8@8
Available in face-to-face or digital format
a0

Expert discussion on a specific topic on four pages, follow-up report in the magazine

Would you like to display your editorial publication as a reprint at trade fairs,
send it to your customers as a brochure or use it as a PDF for internal communication?

We would be happy to create your individual reprint from your specialist article together with the
advertisements you have placed, with your own title page and supplementary editorial content.

You can receive your special print as a printed copy or digitally as a PDF, as desired.



Technical conferences

on current topics relating to vehicle and drive development

FEBRUARY

13. International
Engine Congress

MARCH

Automated Driving

MAY

Electric Powertrains
and Energy Systems

JUNE NOVEMBER
chassis.tech Heavy-Duty
plus Engines

February 24 - 25, 2026

March 18 - 19, 2026

May 19 - 20, 2026

June 23 - 24, 2026 November 24 - 25, 2026

Baden-Baden

Frankfurt am Main

Frankfurt am Main

Munich Salzburg, Austria

Meeting point of the
community for drives and
sustainable fuels

Joint event of ATZlive and
VDI Wissensforum

Engineering Level X

10™ International
ATZ Conference

Implementing mobility
and energy holistically

20™ International MTZ

Conference Future drives

Commercial vehicles |
Agricultural and construction
machinery | Marine

21. International MTZ
symposium Large engines

4 congresses
in one event

17t International Munich
Chassis Symposium

from € 3,650

Price for exhibitors
and sponsors

All prices are subject to statutory VAT.

from € 3,600

Price for exhibitors
and sponsors

from € 3,600

Price for exhibitors
and sponsors

from € 4,400

Price for exhibitors
and sponsors

from € 4,550

Price for exhibitors
and sponsors

Present your current products and services to our specialist audience as an exhibitor or sponsor in our accompanying exhibition.
Take advantage of our industry meetings to exchange ideas with participants and make new contacts!

Detailed information on the individual conferences can be found at: www.ATZlive.de
We would also be happy to put together individual exhibition and sponsorship packages tailored to your wishes and needs.

Mr Alex Woidich
Event- & Salesmanager

phone +49(0)611/7878-206
alex.woidich@springernature.com

www.ATZlive.de



ATZ clektronik

Empfanger-Struktur

Vocational training
m University degree
ﬂ University of Applied Sciences degree
m Doctorate | Postdoctoral qualification

ﬂ Technical/vocational training

Size of the business unit

110 99 employees
100 to 499 employees

n 500 to 1.999 employees

2,000 and more employees
Gender

male
ﬂ female

Overview of empirical methods - ATZelektronik
Target group: ADC (Actual distributed circulation)
Sample: 48 completed and evaluable questionnaires
Written survey by questionnaire

Timeframe: April-June 2017

Conducted by: Springer Fachmedien Wiesbaden GmbH

Reading time
3 % More than 2 hours
43 % 31 Minuten bis 1,5 Stunden

28 % Up to 30 minutes

The high utility
ensures excellent

advertising contact
opportunities

Passed on

22 % No response
O 3to 5 further readers
38 %
O 1don't pass the issue on
16 %
1 3 % 11 and more further readers
9 % 1to 2 further readers

3 % 6 to 10 further readers

IDDIDI

Job Characteristics | Position in the Company

Owner, Co-owner, Board Member, Managing Director
Head of Research, Design and Development
Technical Operations/Department Manager

Production Manager

Commercial Operations/Department Manager

Other Technical Employee

Other Commercial Employee
Lecturer, Research Associate
Expert, Assessor, Service Provider
Student, Pupil, Trainee

Other

Industries / Economic Sectors

Services | Development
0 supplier
m Automobile Manufacturer
m Research and Teaching

(T other

ATZelektronik
Investitionskompetenz readers have

strong decision-
making authority.

0 Ich gebe Anregungen, beschaffe Informationen,
65 /0 spreche konkrete Empfehlungen aus

0 Ich treffe Entscheidungen
31 /0 alleine / zusammen mit Kollegen

0 Ich bin an Entscheidungen nicht beteiligt. In meinem Arbeitsbereich
3 /0 werden keine Anschaffungs- oder Investitionsentscheidungen getroffen.

Quality of content (Mehrfachnennung maglich)

0 ist eine wichtige Informationsgrundlage fiir
33 /0 fachliche Investitionen und Entscheidungen

50 % ist fiir meine Berufsaustibung wichtig

9 % greift interessante Entwicklungen friih auf

4 % kann man weiterempfehlen

Editorial experti-
se creates an

attractive adverti-
sing environment.




Website

Portrait | Formats | Prices

springerprofessional.de/automobil-motoren (German)
springerprofessional.de/en/automotive (English)

harsaeany
Brief description:
Excellent specialist editors select and summarise current topics in the fields of automotive
and engine technology, electronics, production, commercial vehicles, and research and -
development for the target audience. W“ ppe— ]
Target group: = -
Decision-makers and engineers in the automotive and supplier industries as well as — kil - Mt
engine manufacturing. The value chain extends from preliminary development, R
design and testing to production planning. I ——

Publisher:
Springer Fachmedien Wiesbaden GmbH

ll
i

Editorial contact: Christiane Kollner
phone +49(0)611/7878-136 | christiane.koellner@springernature.com

Online advertising contact: Rouwen Bastian (Sales Management)

phone +49(0)611/7878-399 | rouwen.bastian@springernature.com ==

Usage data: www.springerprofessional.de: 1,880,810 Pls

(07/2025 | source: VW digital) Al -

Banner formats & prices
Prices in € plus statutory VAT.
Special advertising formats
on request.

Half page Billboard Wallpaper* Wide Skyscraper

CPM: 198 CPM: 198 CPM: 198 CPM: 121

Data volume: up to 120 kB Data volume: up to 120 kB Data volume: up to 120 kB Data volume: up to 120 kB

Format: Format: Format: Format:

300 x 600 px 770 800 | 870 or 970 x 250 px 728 x 90 and 120 X 600 px 160 x 600 or 200 X 600 px

Skyscraper Medium Rectangle Superbanner (Bigsize) Fullsize Banner

CPM: 121 CPM: 110 CPM: 110 CPM: €110

Data volume: up to 120 kB Data volume: up to 120 kB Data volume: up to 120 kB Data volume: up to 120 kB

Format: Format: Format: Format:

120 x 600 px 300 x 250 px 728 x 90 px 468 X 60 px

“Background colouring on request

Discounts: Conditions agreed for print media will not be applied for online media.

Payment conditions: Payment within 10 days with 2% discount, net within 30 days after invoice date. 15 % agency commission,
agency status must be verifi ed with the commissioning at the latest and in the form of an excerpt from the German Trade Register
(Handels register); valid for Germany: additional VAT applies to all prices listed; payment due: upon receipt of invoice.

Banking information: Springer Fachmedien Wiesbaden GmbH | Deutsche Bank Berlin, BLZ: 100 700 00 |
Account: 069700300 | Swift/BIC: DEUTDEBB | IBAN: DE09 1007 0000 0069 7003 00

File formats: GIF, HTML, JPG - Redirects moglich (The publisher reserves the right to reject fi les that are particularly CPU-intensive)

Sound can be included in advertisements, provided the following conditions are met:

- At the start of the advertisement, the sound must be turned off. Only a specifi c action on the part of the user (click) should activate the sound.
- There should be a clearly visible button to turn off the sound.

- When the ad (e.g. its layer) is closed, the sound must automatically end.

Delivery address: online-wiesbaden@springernature.com
Delivery deadline: Up to 5 business days before placement. Target link: Please be sure to include the target link for each ad.

Contact: Ad Management | online-wiesbaden@springernature.com



AI z A Springer Professional Newsletter
Portrait | Formats | Prices

Name:

Newsletter Automobil + Motoren (German) P .

Newsletter Automotive (English) : S e .
Newsletter Automobilelektronik (German) oS S - -

Brief description: o r':‘?-v B . — FRV - ¥
The newsletters provide engineers and decision-makers in the automotive industry with the 5 e e (=]

latest news on technology and developments in the branch, providing a compact and conci- ey et

se overview of the latest events in this economic sector. m =

Target group: I— E

Decision-makers and engineers in the automotive and supplier industry as well as ' .

engine construction sectors all over the world. E ?

Frequency: % s

Automobil + Motoren: 2 x weekly, every Tuesday and Friday

Automotive: fortnight, on Tuesday
Automobilelektronik: every 14 days, on Thursday

Publishing company: .

Springer Fachmedien Wiesbaden GmbH

Contact editor: Christiane Kollner (Editor-in-chief)
phone +49(0)611/7878-136 | christiane.koellner@springernature.com
Patrick Schéfer | tel +49(0)611/7878-557 | patrick.schaefer@springernature.com

LI T YT (R R IR

Contact advertising: Rouwen Bastian (Sales Management)
phone +49(0)611/7878-399 | rouwen.bastian@springernature.com Acorherate Your

Usage data: =
Automobil + Motoren / Automobilelektronik: 18,480 subscribers —

Automotive (EN): 10,773 subscribers

(06/2025) m

- el
Hlarate Your

Discounts:

Advertisement Pixel formats kB Fixed price in € Fixed price in € Conditions aareed for print media will not
formats and prices (WxH) Automobil + Motoren Automotive b lied f 9 i P di
Automobilelektronik (English) € applied for online media.
Payment conditions:
Payment within 10 days with 2% discount,
. net within 30 days after invoice date.
Text ad.+ pic 140 X 100, max. 15 % agency commission, agency status must be
Logo/pic ,teXt 390 characters 45 1,540 820 verified with the commissioning at the latest and in the
(GIF or JPG) including spaces form of an excerpt from the German Trade Register
(Handelsregister); valid for Germany:
additional VAT applies to all prices listed; payment due:
upon receipt of invoice.
. Banking information:
Text ad‘+ pic 140 X100, max. Springer Fachmedien Wiesbaden GmbH |
Logo/pic text 650 characters - 1,925 990 Deutsche Bank Berlin, BLZ: 100 700 00 |
(GIFor PG including spaces Account: 069700300 | Swift/BIC: DEUTDEBS |
IBAN: DE09 1007 0000 0069 7003 00
Fullsize Banner max.
(GIF or JPG)" 468 x 60 45 1,925 990
Rectangle 300 x 250 max. 1,925 990
(GIF or JPG)' 45 !
Premium Banner max.
(GfF o:‘ T g; " 600 x 250 435 2,145 1,270

' not animated files



@ Springer Professional

Online special forms of advertising

springerprofessional.de

Webinars - Interact with your customers!

Are you looking for a way to present your products/services to your
(potential) customers in an interactive and audiovisual way?

Are you looking for direct, virtual communication with your customers?
Then our webinars are the right medium for you!

We advertise our webinars and webinar matinees through various
marketing channels, allowing you to benefit from our target group-specific
reach and technical expertise.

ATZ 2[5 ATZ

—=— Webinar == Webhinar-Matinee

In our webinars, you present your content exclusively; the webinar is specially
tailored to you and your products or services.

As part of our compact webinar matinees, you present yourself on a
specific topic in a 15 to 25-minute slot to our interested specialist audience.

Online premium partner:
Your company as a partner of ATZ

As an Online Premium Partner, you can showcase your company with a prominent

placement of your company logo on springerprofessional.de in the Automotive + Engines i

section and in the corresponding newsletters.

Online premium partner package

+ Company logo linked to your desired URL on springerprofessional.de in the
Automotive + Engines channel and on all subpages — in the freely accessible
and closed subscriber areas!

+ Company logo linked to your desired URL in every newsletter
Springer Professional Automotive + Motors or Automotive —
more than 125 times a year!

+ 4 newsletter text ads worth €6,160 each, 300 characters incl. spaces +
140 x 100 px image, placement subject to agreement and availability

* 12-month term

Your advantages

+ Your company logo in the field of vision of the target group

+ Your logo is placed close to the specialist information — both on the website and in the newsletter

« Springer Professional has an average user retention time of over 5 minutes
(for comparison: 40 seconds per site is usually assumed)

+ Small investment — big benefits: The premium partnership offers you the opportunity for a
uniquely affordable image presence with no effort required — your company logo is all you need!



&) Springer Professional Online special forms of advertising

springerprofessional.de
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Branchenmonitor: Your stand-alone mailing with the
look and feel of our editorial newsletters
Would you like to present your company, product or service

to a specific target group? Then take advantage of our high-quality recipient
addresses by sending out a stand-alone mailing (industry monitor).

Based on your content, we create a newsletter with the look and feel
of Springer Professional's editorial newsletters and send
it to our newsletter distribution list.

Benefit from On request, you can also combine different target groups;

our expertise i we will be happy to advise you.

and reach a precisely - :
targeted audience
with your message!

Online advertorial with teaser box

Three good reasons for your online advertorial:

Cramthi by ma g e b W P bevu e d sl

+ You achieve a high level of credibility and acceptance by
integrating the advertorial into the editorial environment.

+ Your target group will find your offer precisely when searching.

+ We offer you sufficient space to present your products and offers — e o
with texts, images and videos. cpsarmammnl] -. r A
# Lad
A teaser box on the booked channel page links to your :
online advertorial and ensures greater visibility among your target group.

In addition, we will promote your online advertorial once with
two text advertisements in our editorial newsletter.

Whitepaper

Top - Thewwa der Fachredakoion

Reach actively researching professionals with your expertise
and generate new sales leads.

We will publish your white paper on springerprofessional.de and promote it for
two months via skyscraper and rectangle ads on our website (we will create the
advertising material). Your white paper will also be teased via a content box on the
website. Your white paper will remain on the website even after the two months
have expired, but no further leads will be passed on.




